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“This breakthrough ‘how to’ book offers a practical and comprehensive
framework that shows companies how to use price to drive profits from diverse
customer segments in offensive and defensive (recession, inflation, and new
competitor) situations.” — Richard Spaulding, Member of the Board of
Directors, Scholastic Corporation

Rafi Mohammed, author of The Art of Pricing, shows businesses how to reap
financial windfalls and sustain growth using the underexploited and often
overlooked strategy of setting prices.
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“This breakthrough ‘how to’ book offers a practical and comprehensive framework that shows companies
how to use price to drive profits from diverse customer segments in offensive and defensive (recession,
inflation, and new competitor) situations.” — Richard Spaulding, Member of the Board of Directors,
Scholastic Corporation

Rafi Mohammed, author of The Art of Pricing, shows businesses how to reap financial windfalls and sustain
growth using the underexploited and often overlooked strategy of setting prices.
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Editorial Review

From Booklist

Pricing consultant Mohammed highlights ideas and tactics that build a foundation to create a pricing strategy
for every global company, answering the question, How would a 1% increase in price affect operating
profits? We learn about the author’ s concept of value pricing, which is based on how customers make
purchase decisions and involves setting prices that capture the val ue customers place on the product rather
than what it costs to manufacture it. The author tells a compelling story of Southwest Airlines and how it has
increased revenue by charging more for an added feature that a certain customer segment values. With a goal
of win-win for both a company and its customers, the author shares his success story interviews with
managers in awide variety of industries. He concludes with an action plan for a comprehensive pricing
strategy and observes, The financial benefits of a1% priceincrease. . . illustrate the power of pricing and its
direct link to the bottom line. Thisis an excellent book. --Mary Whaley

Review
“The Art of Pricing is an entertaining primer on how to unlock ‘ hidden profits' and growth by aligning your
product’s price with the value customers place on it.” (BusinessWeek SmallBiz)

“A valuable insight into the strategic importance of pricing.” (Peter W. Olson, Senior Lecturer - Harvard
Business School and former Chairman and CEO of Random House)

“This breakthrough “how to” book offers a practical and comprehensive framework that shows companies
how to use price to drive profits from diverse customer segments in offensive and defensive (recession,
inflation, and new competitor) situations.” (Richard Spaulding, Member of the Board of Directors, Scholastic
Corporation)

“Pricing volatility will likely be the greatest challenge management will face in the next decade. Rafi
Mohammed provides pricing guidance that equips readers to successfully navigate and profit in these
uncertain times.” (George Stalk, Senior Advisor and Fellow, The Boston Consulting Group)

“Rafi Mohammed uses insightful real-world examples to show how small changesin acompany’s pricing
tactics can lead to big profits. Y ou will profit from this book - and enjoy every minute reading it!” (Michael
R. Baye, Bert Elwert Professor of Business Economics at Indiana University & former Director of the
Bureau of Economics at the FTC)

“Thisisarich resource for not-for-profits. Rafi Mohammed shows how smart pricing tactics can distribute
educational and cultural benefits as widely as possible, yet still balance the books. 1t will change the way you
think about pricing.” (Joseph C. Thompson, Director, MASS MoCA)

“Pricing consultant Mohammed highlights ideas and tactics that build afoundation to create a pricing
strategy for every global company, answering the question, ‘ How would a 1% increase in price affect
operating profits? Thisisan excellent book.” (Booklist)

“The book offers practical guidelines that any sized company can follow to create a comprehensive pricing
plan and increase profits without sacrificing customer loyalty. It’satricky equation, but Mohammed offersa
strategic solution.” (Consulting Magazine)


http://localhost/gp/feature.html/?docId=1000027801

From the Back Cover

Leading pricing expert Rafi Mohammed shows businesses how to reap afinancial windfall and
foster growth using the underutilized and often overlooked strategy of setting prices.

The 1% Windfall reveals how modest incremental changes to an everyday business practice—pricing—can
yield significant rewards. Illustrating the power of pricing, a study of the Global 1200 found that if
companies raised prices by just 1%, their average operating profits would increase by 11%. Using a 1%
increase in price, some companies would see even more growth in percentage of profit: Sears, 155%;
McKesson, 100%,; Tyson, 81%; Land O'Lakes, 58%; and Whirlpool, 35%.

The good newsis that better pricing is more than simply raising prices. Instead, the key isto offer customers
avariety of pricing options. This strategy is win-win: profits to companies and choices for consumers.

But how do executives and managers set the right price? Underpinned by sound empirical research and real-
life anecdotes, The 1% Windfall addresses this fundamental question. This book offers guidelines that any
company—whether a multinational conglomerate, a small business, or even a nonprofit—can follow to
create a comprehensive pricing strategy for any product or service. In addition, these versatile techniques and
tools provide solutions to avert aslump in arecession, offset the impact of inflation, or battle a new
competitor.

The result is a mind-opening, clear blueprint for com-panies to price for profit and growth.

Users Review
From reader reviews:
Anita Pfeifer:

Inside other case, little folks like to read book The 1% Windfall: How Successful Companies Use Price to
Profit and Grow. Y ou can choose the best book if you want reading a book. Providing we know about how is
important the book The 1% Windfall: How Successful Companies Use Price to Profit and Grow. Y ou can
add information and of course you can around the world by the book. Absolutely right, since from book you
can know everything! From your country until foreign or abroad you will be known. About simple matter
until wonderful thing you are able to know that. In this era, we could open a book or maybe searching by
internet system. It is called e-book. Y ou need to use it when you feel fed up to go to the library. Let's
examine.

Archie Moriarty:

Now aday individuals who Living in the erajust where everything reachable by interact with the internet
and the resources inside it can be true or not need people to be aware of each data they get. How many
people to be smart in obtaining any information nowadays? Of course the answer is reading a book.
Examining abook can help men and women out of this uncertainty Information especially this The 1%
Windfall: How Successful Companies Use Price to Profit and Grow book because book offers you rich
information and knowledge. Of course the knowledge in this book hundred per-cent guarantees there is no
doubt in it you know.



Billy Taylor:

Reading areserve tends to be new life style with this era globalization. With studying you can get alot of
information that can give you benefit in your life. Together with book everyone in thisworld can share their
idea. Ebooks can also inspire alot of people. A great deal of author can inspire their very own reader with
their story or even their experience. Not only the storyplot that share in the ebooks. But also they write about
advantage about something that you need example of this. How to get the good score toefl, or how to teach
your sons or daughters, there are many kinds of book that exist now. The authors on this planet alwaystry to
improve their ability in writing, they also doing some research before they write to the book. One of them is
this The 1% Windfall: How Successful Companies Use Price to Profit and Grow.

Pear| Minjares:

Spent afree achance to be fun activity to try and do! A lot of people spent their free time with their family,
or their friends. Usually they undertaking activity like watching television, about to beach, or picnic in the
park. They actually doing ditto every week. Do you fed it? Do you wish to something different to fill your
personal free time/ holiday? Could be reading a book could be option to fill your free of charge time/
holiday. The first thing that you will ask may be what kinds of reserve that you should read. If you want to
try look for book, may be the reserve untitled The 1% Windfall: How Successful Companies Use Price to
Profit and Grow can be very good book to read. May be it might be best activity to you.

Download and Read Online The 1% Windfall: How Successful
Companies Use Priceto Profit and Grow By Rafi Mohammed
#SP8GZK 43623



Read The 1% Windfall: How Successful Companies Use Priceto
Profit and Grow By Rafi Mohammed for online ebook

The 1% Windfall: How Successful Companies Use Price to Profit and Grow By Rafi Mohammed Free PDF
dOwnlOad, audio books, books to read, good books to read, cheap books, good books, online books, books
online, book reviews epub, read books online, books to read online, online library, greatbooks to read, PDF
best books to read, top books to read The 1% Windfall: How Successful Companies Use Price to Profit and
Grow By Rafi Mohammed books to read online.

Online The 1% Windfall: How Successful Companies Use Price to Profit and Grow By
Rafi Mohammed ebook PDF download

The 1% Windfall: How Successful Companies Use Price to Profit and Grow By Rafi Mohammed Doc
The 1% Windfall: How Successful Companies Use Priceto Profit and Grow By Rafi Mohammed M obipocket
The 1% Windfall: How Successful Companies Use Price to Profit and Grow By Rafi Mohammed EPub

SP8GZK 4J623: The 1% Windfall: How Successful Companies Use Priceto Profit and Grow By Rafi Mohammed



