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PUBLIC RELATIONS WRITING: FORM AND STYLE offers the practical
approach one would expect to find in a trade book, but uses the principles and
theories of public relations to give students what they need to write with
understanding and purpose. Part One provides the background for all public
relations writing tasks by explaining how this kind of writing is unique and by
exploring the legal and ethical obligations. Part Two is the writing principles
section, which covers both style and techniques. Part Three begins with basic
public relations writing assignments that students are likely to be exposed to
early in their jobs: emails, memos, letters, reports and proposals, backgrounders
and position papers. Part Four covers writing for mass media. Much of this
section has changed to reflect the impact of technology on media. Part Five
covers more complex public relations writing functions, including media kits,
media pitches, print and online newsletters, brochures, magazines, including
those online, and annual reports. The chapter on crisis communication now
includes the planning process that can be used to handle campaigns and crises.
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Editorial Review

Review
"Perhaps the chief virtue of the book centers on the fact that chapters seven through 20 cover many of the
forms PR writing can take. With undergraduates, I like to have a single textbook from which I can teach.
Assigning multiple books to a class does not work well with college sophomores and juniors. The breadth of
this book allows me to teach from one text."

"I have looked over other texts and am not satisfied with them as alternates."

General organization of material: "The authors' philosophy of PR writing, their evidence of practical and
academic background/knowledge, plus, their writing style (they practice what they preach - - simple, straight
forward writing). I am very satisfied with the text."

"The text also does a very nice job of including basic computer tools, such as grammar check and
PowerPoint presentations."

"A good chapter on ethics. The portion of the chapter on refusing assignments or asking for reassignment is
excellent. Students need to know that they do not have to do the organizations bidding if it involves unethical
practices."

About the Author
Doug Newsom, Ph.D., APR and Fellow Public Relations Society of America (PRSA) is a Texas Christian
University professor emerita of The Schieffer School of Journalism and the senior co-author of THIS IS PR
AND PUBLIC RELATIONS WRITING. She also is the co-author of three other books and the author of
another two, as well as the author of four current book chapters. She is former member of the Commission
on Public Relations Education, former chair of PRSA's College of Fellows and is a past chair of the
Accrediting Committee for the Accrediting Council on Education for Journalism and Mass Communications.
She has been president of the Association for Education in Journalism and Mass Communication, Southwest
Education Council for Journalism and Mass Communication, Texas Public Relations Association, and both
the Dallas and Fort Worth chapters of PRSA. Dr. Newsom has been national faculty advisor to PRSSA. She
has been head of the PR Division of AEJMC and served as chair of its former division heads. Awards
include the Institute for Public Relations' Pathfinder, PRSA Outstanding Educator, Public Relations
Foundation of Texas's Educator of the Year Award, Texas Public Relations Association's Golden Spur, the
Association for Women in Communications Headliner, and in 2010 she was named to the Hall of Excellence
of TCU's Schieffer School of Journalism. She has served Fulbright teaching appointments in India and
Singapore; given workshops in South Africa, Hungary, Bulgaria, Poland and Vanuatu; and taught in Latvia
and England. She has been chair of the Fulbright discipline committee, served 18 years on a gas research
institute's advisory council and was one of the first women elected to the board of a publicly held company,
she was the first woman elected to the board of ONEOK where she served 24 years until reaching mandatory
retirement age. Currently, her volunteer public relations work is for Rotary International.

Jim Haynes is the director of research, senior consultant and a member of the Board of Directors of
QuickSilver Interactive Group, Inc. of Dallas, Texas. He also is an adjunct professor at UNT, where he
teaches public relations writing. Accredited in Public Relations (APR), he is a member of Public Relations
Society of America's College of Fellows and is a Certified Records Manager. He served on the Public



Relations Society of America (PRSA) national Board of Directors and the Universal Accreditation Board,
responsible for accreditation for Public Relations Society of America PRSA and eight other participating
organizations. Former assistant dean in the College of Communication at The University of Texas at Austin
he taught public relations there and at the University of North Texas, Texas State University-San Marcos,
Southern Methodist University and Texas Christian University. He has spoken at professional conferences
and led seminars and workshops throughout the US, Canada, England and Norway. Co-founder of the Public
Relations Foundation of Texas, he served as chairman of that organization as well as president of the Texas
Public Relations Association (TPRA) and the North Texas (now Dallas) Chapter of PRSA. He has received
numerous national, state and local awards from public relations organizations, including lifetime
membership in TPRA. Through Jim Haynes Consulting, he provides consulting services to clients that have
included major corporations throughout the United States, as well as associations, municipalities, state
agencies and non-profit organizations in the US, Canada, Norway and Sweden. He worked with the
Norwegian Institute of Journalism for 20 years, coordinating a two-week short course for Norwegian
newspaper editors at The University of Texas at Austin.

Users Review

From reader reviews:

Emilio Lutz:

In this 21st one hundred year, people become competitive in every way. By being competitive now, people
have do something to make these individuals survives, being in the middle of typically the crowded place
and notice by means of surrounding. One thing that occasionally many people have underestimated the idea
for a while is reading. Yep, by reading a publication your ability to survive increase then having chance to
stay than other is high. For yourself who want to start reading a new book, we give you that Public Relations
Writing: Form and Style book as nice and daily reading publication. Why, because this book is more than
just a book.

Spencer Fuentes:

Often the book Public Relations Writing: Form and Style will bring you to the new experience of reading
some sort of book. The author style to spell out the idea is very unique. If you try to find new book to see,
this book very ideal to you. The book Public Relations Writing: Form and Style is much recommended to
you to see. You can also get the e-book in the official web site, so you can more readily to read the book.

Garnet Veach:

Reading can called thoughts hangout, why? Because when you are reading a book specifically book entitled
Public Relations Writing: Form and Style your thoughts will drift away trough every dimension, wandering
in every aspect that maybe unfamiliar for but surely can be your mind friends. Imaging each word written in
a e-book then become one form conclusion and explanation that will maybe you never get just before. The
Public Relations Writing: Form and Style giving you a different experience more than blown away your head
but also giving you useful data for your better life in this particular era. So now let us present to you the
relaxing pattern here is your body and mind are going to be pleased when you are finished examining it, like
winning an activity. Do you want to try this extraordinary paying spare time activity?



Gerald Reed:

Are you kind of active person, only have 10 or even 15 minute in your day time to upgrading your mind skill
or thinking skill perhaps analytical thinking? Then you are experiencing problem with the book than can
satisfy your short period of time to read it because this time you only find publication that need more time to
be go through. Public Relations Writing: Form and Style can be your answer since it can be read by you who
have those short extra time problems.
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