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"International Marketing - An Asia Pacific Focus" is a significant overhaul of the
original Kotabe and Helsen "Global Marketing Management" text. The intended
audience of this Asia Pacific adaptation is undergraduate students studying
International Marketing in Australia and New Zealand. The text aims to prepare
the student to become an effective international marketing manager, overseeing
international marketing activities in an increasingly competitive environment.

A strong theoretical and conceptual foundation of international and global
marketing perspectives is provided through the use of 'real world' examples of
small to medium sized enterprises (SME's) and multinational corporations
(MNC's) operating in the Asia Pacific region. International marketing is
presented from an interdisciplinary, cross- functional perspective, giving students
an appreciation of all aspects of international business operations and how they
interface with marketing.

A key underlying theme of the text is that while it may not be possible for all
firms in the Asia Pacific region to market their products and services on a truly
global scale, all firms that operate in any international market place need to
understand and be aware of competition from both local SME's and MNC's that
are increasingly attempting to operate globally.

FEATURES

16 chapters chosen and sequenced to reflect the topics traditionally taught in a●

typical undergraduate 12 or 13 week International Marketing course.
Specific chapters on both International Consumers and Segmentation and●

Positioning
Australasian and Asia-Pacific data, research and examples are used along side●

relevant international examples.Each chapter opens with an Asia Pacific scene
setter, providing a "real world" examining of the chapter topic.Key Terms and
Margin Definitions.
Applied Activity at the end of each chapter requires the student to explain,●
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debate and consider information provided in one of the real world examples
from the chapter.
International Spotlight boxes in each chapter, highlight significant examples●

from the international marketing environment and relate them back to the
theory being discussed.
Large End of Book Cases are designed to challenge students with real and●

current business problems and issues. They require in-depth analysis and
discussion of various topics covered in the chapters, and help students
experience how the knowledge they have gained can be applied in real life
situations.
Review questions help students test themselves on the chapter concepts and●

theories.
Discussion questions are designed to serve as mini-cases. Many of the issues●

presented in these questions are current problems facing international
marketing managers that encourage class discussion and further research.
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"International Marketing - An Asia Pacific Focus" is a significant overhaul of the original Kotabe and Helsen
"Global Marketing Management" text. The intended audience of this Asia Pacific adaptation is
undergraduate students studying International Marketing in Australia and New Zealand. The text aims to
prepare the student to become an effective international marketing manager, overseeing international
marketing activities in an increasingly competitive environment.

A strong theoretical and conceptual foundation of international and global marketing perspectives is
provided through the use of 'real world' examples of small to medium sized enterprises (SME's) and
multinational corporations (MNC's) operating in the Asia Pacific region. International marketing is presented
from an interdisciplinary, cross- functional perspective, giving students an appreciation of all aspects of
international business operations and how they interface with marketing.

A key underlying theme of the text is that while it may not be possible for all firms in the Asia Pacific region
to market their products and services on a truly global scale, all firms that operate in any international market
place need to understand and be aware of competition from both local SME's and MNC's that are
increasingly attempting to operate globally.

FEATURES

16 chapters chosen and sequenced to reflect the topics traditionally taught in a typical undergraduate 12 or●

13 week International Marketing course.
Specific chapters on both International Consumers and Segmentation and Positioning●

Australasian and Asia-Pacific data, research and examples are used along side relevant international●

examples.Each chapter opens with an Asia Pacific scene setter, providing a "real world" examining of the
chapter topic.Key Terms and Margin Definitions.
Applied Activity at the end of each chapter requires the student to explain, debate and consider information●

provided in one of the real world examples from the chapter.
International Spotlight boxes in each chapter, highlight significant examples from the international●

marketing environment and relate them back to the theory being discussed.
Large End of Book Cases are designed to challenge students with real and current business problems and●

issues. They require in-depth analysis and discussion of various topics covered in the chapters, and help
students experience how the knowledge they have gained can be applied in real life situations.
Review questions help students test themselves on the chapter concepts and theories.●

Discussion questions are designed to serve as mini-cases. Many of the issues presented in these questions●

are current problems facing international marketing managers that encourage class discussion and further
research.
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Editorial Review

Users Review

From reader reviews:

Wanda Stamper:

What do you ponder on book? It is just for students as they are still students or the item for all people in the
world, what best subject for that? Just simply you can be answered for that concern above. Every person has
several personality and hobby for every other. Don't to be compelled someone or something that they don't
need do that. You must know how great along with important the book International Marketing: An Asia
Pacific Focus. All type of book are you able to see on many resources. You can look for the internet methods
or other social media.

Kristin Walker:

Are you kind of hectic person, only have 10 or perhaps 15 minute in your time to upgrading your mind
proficiency or thinking skill possibly analytical thinking? Then you are receiving problem with the book
compared to can satisfy your short period of time to read it because all this time you only find book that need
more time to be go through. International Marketing: An Asia Pacific Focus can be your answer given it can
be read by a person who have those short extra time problems.

Michael Johnson:

As a scholar exactly feel bored in order to reading. If their teacher questioned them to go to the library in
order to make summary for some e-book, they are complained. Just little students that has reading's heart or
real their leisure activity. They just do what the educator want, like asked to the library. They go to there but
nothing reading significantly. Any students feel that reading is not important, boring and also can't see
colorful pictures on there. Yeah, it is to get complicated. Book is very important for yourself. As we know
that on this period of time, many ways to get whatever you want. Likewise word says, many ways to reach
Chinese's country. Therefore , this International Marketing: An Asia Pacific Focus can make you feel more
interested to read.

Anthony Koch:

Some individuals said that they feel weary when they reading a e-book. They are directly felt it when they
get a half elements of the book. You can choose typically the book International Marketing: An Asia Pacific
Focus to make your current reading is interesting. Your current skill of reading skill is developing when you
such as reading. Try to choose straightforward book to make you enjoy to learn it and mingle the idea about
book and examining especially. It is to be very first opinion for you to like to open up a book and learn it.



Beside that the publication International Marketing: An Asia Pacific Focus can to be your brand new friend
when you're experience alone and confuse in what must you're doing of that time.
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